Tellja

... spread the word.

Tellja

Online Referral Marketing Solutions

* ATransparent & Measurable Sales Channel

« Easy to Implement, Manage, and Reward Your Customers
« Acquire New Customers through Referral Marketing
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@ Tellja
What's Your Customer Acquisition Cost? . spea the ward.
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@ Tellja

With Tellja, you can fix that cost: . sprea the word.

narketersvowi et hove: N OUI CUSIOMErS

Reward your customers only when they

refer a friend to your website and make a
transaction. The reward is something of: ”ﬂl[lg

Fix you Customer Acquisition Cost and
benchmark your Return on Investment.
Show you appreciate your Customers with: ”gwa’ ”s
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@ Tellja

... spread the word.

S0 many advertising and sales channels
are eating into your profit margin...

The options are all appealing butincreasingly expensive, competitive and now
more than ever, ROl must meet budgetary restrictions.

Sale Price

Google waroo! isste ONS men¥? Marketing
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@ Tellja

... spread the word.

Set a value of how much you will reward
yours customers...

Only pay for performance, set rewards that cost you less than the perceived value
to that of the customer, and optimise campaigns to meet seasonal and product

lifecycle d d.
fiecycle deman Sale Price

|Incenﬂve|

Reward the customers that recommend you.

People will recommend your brand across their social

networks for their own reasons:
Profit

1. Brand /product niche knowledge: _
Margin

“l found it here first”
2. As away to help people: “Look what | found foryou”
3. TheReward: “Look what| got”
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@ Tellja

How to Reward Your Gustomers -« spread the word.

= [fyou know your customers, you will know how to motivate them.

= The higher the incentive the more referrals.

= The perceived value of a reward by the customer can be a lot less
than the actual cost to you.

= Choose a Reward to reflect seasonal, marketing or budget goals.
= Be competitive with Rewards...

/E-Voucher Codes\ /Credits and A /MateriaIGifts A /IT IS UP TO YOU A
Bonus Points Your customers
Make it more Scale rewards What areyour best
valuable than points up and compliments your || marketers. We
what you give downto engage range andyour justprovide the
away for free your loyal customers? technology.
customers with Let’s meet in the
N p. \‘specials’ AN p. \middle! D,
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@ Tellja

Referral Marketing Programs pay off’ o Spread the wors.

= 60-80% of your existing clients are inclined to make referrals.
= 15% can be encouraged to.

= Areferrer makes an average of 1.2 referrals.

= This means that 100,000 clients make 18.000 referrals.

Tellja has combined eCommerce, Web 2.0 and sophisticated tracking
technology and created the first Online Referral Marketing platform
to attract and reward new and existing customers to your business

*Source: Study “Sales Results in Marketing und Vertrieh - Peer-to-Peer-Konzepte” from Marketing Partner in Wieshaden, Germany
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@ Tellja

Which Glients should use Tellja? - spread the word.

= Large players with a high volume of Customers.

= Clients who have identified the need to reward their
Customers - but on their terms and within their online
sphere of influence to include own brand cross
marketing and campaigns.

= (Clients who know their Customers and how to reward
them best.
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@ Tellja

Whatis Te"ia? ... spread the word.

= Tellja is an in-expensive Online Referral Marketing
Solution for online retailers.

= Toimplement it requires inserting widget activation code
at preferred customer ‘touch points’ on Client websites.

= |n the referral process, Tellja sends and tracks Customer
recommendations.

= Clients have access to extensive tracking and reporting
for their referral marketing campaigns.
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Tellja
How it Works... ... spread the word.

When a customer visits a client’s website they can click on a teaser or
button to refer a product or service to a friend and receive a reward.

The teaser or button opens the Tellja referral widget. Here the customer can
choose a reward, and who shall receive the reward, the referral recipient or
the referring customer, following a successful referral.

The client sets the reward; an e-voucher, coupon, gift, cross-marketing
promotional reward, cash etc

When the friends buys the product the referral is successful — and the
reward is available.

Tellja handles all the tracking and processing.
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@ Tellja

... spread the word.

Tellja - an End-to-End Solution

Client Website Tellja Backoffice Tellja Portal
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Existing Traffic Monitor and Traffic referred by
Manage Tellja

Tellja generates new customers from Existing Traffic and Traffic
Referred from the Tellja Portal
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@ Tellja

... spread the word.

Tellja for Wehsites
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@ Tellja

Wehsite Touch Points and Engagement . spead the word.

= Ateaser, button or text link can be implemented at various ‘touch points’ to
trigger customer interaction.

= Positioning is an important factor in driving traffic, delivering conversions
and raising awareness

= Teasers, buttons and widgets can be designed to meet client branding
requirements

FrontPage Newsletters ProductPage Checkout

epls”  eine Bestetiung
ol Mt

@ Tell friends,
get rewards!
Teaser or Button or TextLink
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@ Tellja

Engaging Gustomers to Refer... - spread the word.

FrontPage Newsletters ProductPage Checkout

Client

° Website &
Newsletter
‘touch points’

Elements to Tell a friend, |
e activate and get S }1
Widget rewarded! - Tell friends,

Z< get rewards!

T ——T
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" C referral email to
recipient

—

©2009 - Tellja



@ Tellja

Example: Tellja on your wehsite . spead the word.

By clicking on this
button, the Tellja widget
opens.

Tell friends,
get rewards!

& ElitePartner.de Lo L |

Akaderniker & Singles mit Niveau » Jetzt Mitglied werden. = Passwort vergessen?

[ U5er ELreparTieR (IO

BE Das Unternehmen B Newsletter € Leistungen # Kontakt &3 Freunde werben == Partnerprogramm

Empfehlen Sie ElitePartner!

Sie kennen einen Single, der noch nicht bei ElitePartner sucht? Empfehlen Sie uns weiter und
freuen Sie sich auf 50 Euro.

10 Griinde fir die

So einfach geht es: Online-Partnersuche

« Wenn Sie unten klicken &ffnet sich eine Box
. Sie Uberlegen noch? Lassen Sie
« Diese fiillen Sie aus und senden es ab
sich uberzeugen! »Partnersuche
« Ohne jede Verpflichtung fir Sie oder den Empfanger

im Netz
« Sobald der Empfanger auf den Empfehlungslink klickt und
Premium-Mitglied wird, erhalten Sie Ihre Pramie

« Fuor die Abwicklung nutzen wir unseren Dienstleister tellja

Es funktioniert! Bereits jeder
sechste Internetnutzer lemt seinen

Te“ friﬂnljs, Partner online kennen_ Lesen Sie
1 die schinsten Geschichten von
EEt F&!‘I‘BFUS_ ElitePartner-Paaren.

»zu den Erfolgsgeschichten

Presse | Datenschutz | Leic Choose Reward Enter Recommendation stellen: | Meine E-Mail-Adresse

Kontakt | Freunde werben | Choose a Reward and who receives it: You or a Friend. Then select "Next", d abonnieren

Music Voucher You have chosen the following

Reward:

Music Voucher

©® Reward for You
Special Gift Reward for your Friend

@ povered by Tolio®

©2009 - Tellja




_ @ Tellja
WIdget Stﬂn 1 ... spread the word.

Choose Reward Enter Recommendation The fi rSt Step is for the
Choose a Reward and who receives it: You or a Friend. Then select "Next", refe rre r to se Iect a rewa rd
iscvoscrer & younavechosen th oo and choose whether to get

e the reward for them self or
to give it to their friend.

© Reward for You
Special Gift Reward for your Friend

, =
@
-~

Depending on campaign
goals, there may be only
one reward.

@ powerad by Tellja®
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Widget Step 2

Choose Reward

Enter Recommendation

Enter the required contact information and then select "Send".

Recommendation from

Firstname* |John

Surname* Smith

Email* john@smith.com

The Recipient

@ send by email @& send by SMS
Firstname* |Jane

Surname* Doe

Email* jane@doe.com

Personal Message

HiJane,

| have recommended a product to
you. | think you'll like it!

John|

* Required fields

@ powered by Tellja®

@ Tellja

... spread the word.

In the second step the
referrer is asked to enter
contact information.

No registration or
identification is required
until the referral recipient
has accepted the
recommendation.
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_ @ Tellja
WIdget Stﬂn 3 ... spread the word.

Choose Reward Enter Recommendation The third Step
Please review your information, accept the Terms & Conditions, enter the security "
code, and select "Send". summarises and

Chosen Reward:

N formalises the process,

Reward is

To: J_l::‘annee@D;Oee'Com ::.._‘ — reserved for Me then requests the referrer
ijr‘rfrvsonal message to be sent LY v to enter a Security COde,
Ak rane il ll —— before submitting all the

jezg9i4 details.

From: John Smith
john@smith.com

— |accept the Terms & Conditions and 1
p Terms & Conditions jezg94

Data Privacy Polic 7 "
il That's it!
@ powered by Tellja® == Back
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@ Tellja

... spread the word.

Front Page ProductPage Recipient
T P C—— T S————— purchases
roduct Activity is tracked,

rewards are
dispatchedupon

= | p
. QO——Q) rown

: authorisaton by Client
[ Recipeint ]

Emaillink directs customers

to ProductPage
I

Teaser
activates widget

[ Pramie auswahlen Empfehlung schreiben Absenden

Einfach Pramie und gegebenenfalls Pramienempfanger auswahlen und auf "Weiter”

W| d g et Klicken. ;%m r:;:a;;::.w|an 5
Customer Barane avsaenane — ‘
C h O 0 S eS a 50 Euro Barprémie . p|us+ N;t;;ﬁ; ' > ![:_ngm
reWard and = Pramie an mich 0 > e
who
receives the Personalised ==
reward referralemail to ==
@pwemdbﬂelha@ ReC i p ient L -
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@ Tellja
The Referral Tracking Process ... spread the word.

The Tellja platform tracks users at many steps.
After a referral on the widget, an email is sent by Tellja to the recipient.
The recipient clicks on a link to go to the Client website.

When they purchase the product or service, they are detected by the Tellja tracking code
on the Client’s post-transaction page.

Once a successful referral has been recorded on the Tellja system, the reward is available,
pending Client approval, to whoever the referrer nominated should receive the reward.

Client 4 Referral Email ) Client PostTransaction
Shop & Widget: Product Page

W ®) setremarc C»@ > :m_[Tellia"a%I:,iﬂg]
~> ~> a0

Tellja Tracking
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@ Tellja

... spread the word.

Tellja Backoffice for Glients

©2009 - Tellja



@ Tellja

The Tellja Backoffice for Clients - spread the vord.

The Tellja Backoffice is straight forward, powerful, transparent and scalable,
providing Clients with practical features and in-depth reporting.
Clients can access:

Overviews Rewards Campaigns Rewards shop Reporting

............

= Summaries of activity

= Platforms to create, implement and optimise campaigns
and rewards to target their audience

= Reports to evaluate customer interactivity and measure referral marketing ROI
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@ Tellja

Tenia Backoffice ... spread the word.

The Tellja Backoffice advanced functionality and features include:

= Tellja’s Reward Shop — choose ‘off the shelf’ rewards

= |s SAS (Software as a Service)

= Reports available for download (CSV) @Tellja ﬂ;
. rr

.. spread the word.

= Automated reminder billing service ey PR i
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@ Tellja

... spread the word.

Tellja Referrer Portal
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Tellja
Tenia Referral Porial ... spread the word.

Campaigns

e Ee NE 2l

A “llillllﬂ nﬂtﬂl'l'al Pﬂﬂal FrontPage Categories

Tellja will complimentit’s referral
marketing campaigns by creating a
referral marketing portal, offering:

1. Real rewards with high value and

. @ Tellia = i .
motivation factor R n= | g

Herzlich willkommen auf Clubs & Abos

2. A niche community < sieracer

|"*

Kommunil kation pster

‘ ‘ it besten Ewpfehbangen ‘
Produkte rund um Elektronik, Hau:

arten, Mode und Schmuck - tba t

hlungen. mehr...

& 89% erfolgreich

Handel & Shopping

3. Prominent positioning for Tellja e

Clubs & Abos » e 2 v Dmchpa o meh o
| & g
L] Banken & Versicherungen & 90%
C I Ie n ts Portale & Communities

Success Stories = El tePartner — l
5o TS, ‘ o CANGCh

[2]

ﬂé‘a
3t

4. Connectivty with Social Media,
e.g. Facebook "

Partnersuche mit Erfolg: Finden 5 8 Millionen Songs aller Genres - als Produkte rund um Elektronik, Haus und
Elll P rtnes d g ielt Singles mit Ni m:u Download auf deinem Rechner oder von Garten, Mode und Schmuck - mit besten
U Ihrer pmmpa en, mehr . Jjedem Computer aus. mehr. Empfehlungen. mehr...

@)

&  89% erfolgreich

me | Kontakt | AGE | impressum | Telfja englische Website
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@ Tellja

... spread the word.

Tellja: A new sales channel and
business model
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@ Tellja

Benefits for Tellja’s Glients .. spread the word.

Interactwith customers and enhance online presence

Use all the possibilities of Web 2.0 and impress visitors to your website with
cutting edge innovation tailored for online consumers.

The Widget is easy to use and the rewards process is straight forward and hassle
free — let customers bring in more customers.

The Tellja Platforms is easy to install, scalable, offering transparent and real time
reporting. Manage and optimise your campaigns from the one online platform.

Reward your Customers, Multiplicators and Power Sellers

Clients set the rewards: material gifts, vouchers, special offers.
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@ Tellja

Benefits for the Customer ... spread the word.

= Forthe Consumer, Tellja has incentivized eCommerce and upgraded it to
Web2.0 - an interactive and stylish widget coupled with a personal and
impressive referral management system.

= Telljahas created Consumer 2.0 — users of the widget can influence friends and
family with their distinct product and brand knowledge and be rewarded for it —
previously specific C2C knowledge transfer could not be monetized.

= Forusers who make few referrals, Tellja now offers a fun and spontaneous
avenue and eventual reward.

= Foruserswho actively refer, thanks to Tellja, they can now measure how
successful their methods are by their rewards and become Power Sellers,
complete with access to the Tellja Platform to manage their referrals.

= Tellja’s payment processing ensures that a Rewarded Referrer is a Repeat
Referrer.
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@ Tellja

Tellja Adds Value at Every Step... s SECA G WA
When a Customer is... For the Client
Interacting with the Widget ... They're engaging with the
Products.
Referring to friends... They’re promoting the Client.
Following a referral... They’re a potential customer /

a qualified lead.

Making a purchase... It's an Extra Sale for the Client!
Receiving a reward... A Rewarded Referrer will
Refer again.....
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@ Tellja

'I'e“ia Beneﬁts ... spread the word.
Client Website Tellja Backoffice Tellja Portal

ff,'.’lu.sf, __ '__M: @lejﬂf Hg @-Ie-'nlnif i
) s L""a:;‘“ H %:{EE Cemuaisoesd s s e : : ° :

o ek e B | —e———

= Use existing traffic to = Manage campaigns = Access traffic created by
win new customers and rewards Tellja

= Maximise touch points = Monitor activity = Extend your campaigns

= Target campaigns to = Knowyour ROI = Meet more customers
your market who seek rewards

Tellja generates new customers from Existing Traffics and Traffic
Referred from the Tellja Portal
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@ Tellja
References ... spread the word.
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@ Tellja

Be recommended with Tellja . pread the word.

Tellja GmbH

Germany United Kingdom

Solmsstralte 12 2nd Floor, 145-157 St John Street
D-60486 Frankfurt am Main London, EC1V 4PY, United Kingdom
Tel: +49698700429-0 Ph: +44 (0) 20 3217 0864

Fax: +49 69 87 00 429 - 29

Email: sales@tellja.de Email: sales@tellja.co.uk

www.tellja.de www.tellja.co.uk
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